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It’s all about 
the show!

Some of you will be aware 
that, out of work, I’m a 
drummer in an Elvis tribute 
act, The Blue Sueders. Well 
something happened the 
other week that I thought 
I’d share with you as it’s as 
relevant to business as it  
is to The Blue Sueders.

At this time we were an 8 piece 
act; we had ‘Elvis’ (obviously), 
guitars, keyboards, me on drums 
and at that point, a couple of lady 
backing singers. Well, as happens 
in bands occasionally, there was 
a parting of the ways and the 
ladies left the band. We were 
booked to be playing at a festival 
a short time after that and despite 
searching for a couple of ‘deps’, 
we couldn’t find replacements  
at such short notice.

Despite this, some of the band 
were still keen to play the gig 
– without backing singers but I 
wasn’t sure about that – at all.

You see, If we’d have played the 
gig – no matter how well we 
played, the show would have 
been lacking something. Lacking 
something really important, as 
backing vocals give enormous 
support in an act like this. 

“We can get away with it…”, “We 
can’t let them down at such short 
notice...” But I wasn’t having it. 
To have turned up, knowing we 
could never be at our best would 
have been letting everyone down. 
And you know what – we might 
not have got away with it either; 
it’s very easy to lose a reputation 
(see Warren Buffet’s quote on the 
back page).

Eventually, my viewpoint was 
accepted and we pulled out of the 
gig. Yes, it was unfortunate for the 
organisers. But at least they had 
the time to find a replacement 
act; an act who would be 
performing at 100%. And while 
they were disappointed, they also 
appreciated the respect we held 
for their event.

And I do believe this is relevant 
to our businesses. I’m always very 
conscious of how, what we do, 
and how we do it, reflects on our 
business, because after all – it is 
all about the show!

Enjoy the rest of the summer!

PS: we now have 3 great backing 
singers, Paula, Tracie and Trudi 
and we’re back on the road!
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“Fantastic Service and Product. 
Professional, extremely fast 
turnaround, lovely to deal with 
and so happy with the product. 
Hope to find an opportunity  
to use this company again. 
Thank you!”
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We’re going ‘off piste’ with the What’s Hot article this time around. Because the 
hot item isn’t a new product but a new piece of data protection legislation that 
comes into force in May 2018 and drastically changes the way a business can 
collect, store and protect the personal information of their clients, website  
visitors and staff. 

Richard Turner of Leathes Prior Solicitors says “On 25 May next year the new 
General Data Protection Regulations (“GDPR”) will come into force and it has 
been billed as the largest overhaul of data protection law in 20 years.

Businesses which handle customer or employee data or those which process 
data on behalf of others (such as marketing agencies or IT support service 
providers) will need to be aware of the key changes being introduced and 
prepare for its implementation”. 

Some of the key changes being introduced by GDPR include:

- Direct legal obligations being placed on organisations which process 
data on behalf of others (as processors) which could leave them at risk 
of enforcement action from the Information Commissioner’s Office (“ICO”) or even claims by 
individual data subjects.

- A new emphasis on accountability with organisations being required to be able to demonstrate 
and evidence exactly how they are complying with the GDPR.

- A tightening on the rules around obtaining marketing consents including a ban on the use of  
pre-ticked opt-out boxes.

- A substantial increase in the maximum fines which the ICO could levy for breaches of the GDPR 
(up to €20m or 4% of an organisation’s global turnover (whichever is the greater)).

Richard continues, “It is clear that organisations will need to 
start moving away from the notion that data protection is 
simply something peripheral to their business and to ensure it 
is treated seriously. In preparing for GDPR it would be advisable 
for organisations to carry out a basic internal review to map out 
where personal data is used, processed and stored across their 
organisation and to review what levels of training and security 
are currently in place.”

The ICO have produced a useful guide to ‘Preparing for GDPR’ which you can download from their 
website: www.ico.org.uk

If you have any questions on any aspect of this article, you can contact Richard at Leathes Prior 
Solicitors on: rturner@leathesprior.co.uk

GDPR – What’s it all about?

Richard Turner, 
Leathes Prior 



Best ask Paul...

Do you have a technical 
question that you need 
answering? Do you have a 
great idea but are struggling  
to source it?

Well if that’s the case you  
“best ask Paul” by email at  
ask@bestaskpaul.com

Nancy, King’s Lynn

Who’s doing what

Lucy Douglas first dreamt  
up the idea of a Rum 
Festival in 2015. 

Lucy says 
“I’d always 
loved a rum 
cocktail, but 
over a number 
of years 
I’d steadily 
witnessed, 
first-hand, the 
growth in the 
rum market 

and evolution in the variety of 
flavours and styles available.

Having been to some amazing 
Beer Festivals and Gin Festivals, 
I was keen to set up something 
for the new class of Rum drinkers. 
Somewhere fun where they could 
try new and exciting rums whilst 
listening to live music, eating great 
food and surrounded by like-
minded people.”

And so came about The Rum 
Festival; travelling to venues 
throughout the UK, showcasing 
over 100 rums. And we’ve been 
pleased to supply the 32pp A5 

Landscape programmes for all  
the events. So far this year, 
festivals have been held in 
Nottingham, Birmingham, 
Sheffield, Newcastle, Norwich and 
Glasgow. After a summer break, 
Lucy starts again this month 
in Leeds and Edinburgh before 
heading down to Southampton 
and Brighton. The year ends with 
a Christmas special in London.

More recently we’ve supplied the 
packaging for Lucy’s new project;  
‘Rum Voyager’, a subscription 
package where voyagers receive 
four double rums, mixers and  
gifts to their door every month.

Did Someone 
say Rum?

“ We’re going ahead with the 
digital white print on the black 
Colorplan material so can you 
let me know how we create  
the print file please.”

Lucy Douglas

let’s rum away together

 

For more details go  
to rumvoyager.co.uk,  
or for details of the  
Rum Festival visit  
www.therumfestival.co.uk

The digital press RIP needs to  
be able to recognize the white  
spot colour so it can print the 
relevant areas. The setup is quite 
simple. Produce your artwork 
as normal but create a spot 
colour called ‘White’. Make sure 
everything is coloured using the 
‘White’ spot colour.

To make it easier to put your 
design together, your spot colour, 
although named ‘White’ can 
actually be coloured black or  
any other colour.

Please give us a call if you  
need help with this or any  
other file setup!
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DID SOMEONE SAY RUM???!!

Hello! I’m Lucy the founder of The Rum Festival.

I first dreamt up the idea of a Rum Festival back in 2015. I had always 

loved a rum cocktail, but over several years I had steadily witnessed, 

first-hand, the growth in the rum market and evolution in the variety 

of flavours and styles available. I was getting more and more excited 

to try new and exciting rums from around the globe, and made it my 

mission to taste one or two in every town and country I visited and to persuade everyone and 

anyone I met that Rum absolutely should be the people’s spirit of choice.

Having been to some amazing Beer Festivals and Gin Festivals I was keen to set up something 

for the new class of Rum drinkers I was beginning to find everywhere I went! Somewhere fun 

where they could try new and exciting rums whilst listening to live music, eating great food and 

surrounded by like-minded people.

And so was formed The Rum Festival. A travelling festival, showcasing over 100 rums and 

some of the best rum cocktails from around the globe. My team of Rum’uns are passionate 

about what we do and we hope you will love The Rum Festival just as 

much as we do!

So welcome, have a great time! 
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07709 889289
info@therumfestival.co.uk
therumfestival.co.uk 
/rumfestivaluk

 
For the facts: drinkaware.co.uk

let’s rum away together

 

let’s rum away together

 
let’s rum away together

 



www.expertprintmanagement.co.uk

Contact us

Expert Print Management Ltd 

Queens House 

123-129 Queens Road 

Norwich NR1 3PL

01603 397704

hello@expertprintmanagement.co.uk

www.expertbranding.co.uk  

www.printboxuk.com 

www.promo-banners.co.uk

business marketing fulfilmentpromotional creative

Trustpilot
“It takes 20 years to build a 

reputation and five minutes to 

ruin it. If you think about that, 

you’ll do things differently.”

– Warren Buffet

Quote of the month

Autumn Promos from
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Printed on 170gsm Silk

Delivering 97.4% of orders on time in 2017

I was talking to another business owner a few weeks ago 
and he mentioned that it seemed that whenever he ordered 
something from his printer, it never seemed to arrive on the 
day he expected. I sympathised (a bit!) and suggested that 
one of our strengths was ‘doing what we say we’re going to 
do, when we say we’re going to do it’.

I got thinking after our meeting and it suddenly dawned on me that we 
should perhaps bang our drum a bit louder on this.

So we’re now publishing our delivery stats so you can see how we’re 
performing. Furthermore, we’re also now registered on Trustpilot.

If you would like to leave a review it would be most appreciated; just 
search for our name at www.uk.trustpilot.com

Thanks! 
Paul

Find these and lots more at www.expertbranding.co.uk


